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2 Introduction

This document provides “How to Instructions” for creating Jump Link. This is intended and available to be
used on all 2.0-page template(s).

2.1 Short Description

This module can be used to highlight a piece of content that would lead the users to that content.

The Jump Link is a feature by which the user can navigate to a particular section of a page upon clicking on
the link.
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2.2 Intended Audience
The primary audience of this designiis:
* Content Authors
* Agencies
*  Marketers

3 How to Enable Jump Link

To enable Jump Link we need to add a Component ID as part of the href of that link.

This Component ID can be alphanumeric. On the click of this hyperlink the user will be taken to the

section of the page where the Component ID of a component matches with this hyperlink. All the
components are provided with a text field by name ‘Component ID’ for this purpose.

£~ % - W = & B B = &

e s e vk ey s g S e
T ol AWl 0o U Ee Tt el 8 B

Vi mmrkdaip
B e B e o & o R
3

N gl s ey

o A i T, ]

{oren Brand Exprossion

02-September-21
Page 5 of 6

MetLife Proprietary and Confidential



7] = x o
= Geferal Coflent
Li ]
=
y o 1
e 1f fidd is left blamik, the divider height will default to o
dpa.
Gradri -
B I u = = T, T &
2 L & v % &
5 1 > L 7] B w2 <
Korea Brand Exgression i

For example: When the user clicks on the ‘See the Work’ link, the user will be taken to the corresponding
section of the page:
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